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- Lwa chon mét doanh nghiép niém yét dé I1ap dy an phan tich
- Lap bao c4o phan tich toan dién, dwa trén BCTC 3 ndm gan nhét va cac théng tin lién quan dwoc cong b

PROJECT OUTLINE - PE CUONG DU’ AN
Tén Céng ty dwoc phan tich

Danh sach thanh vién nhém phan tich

Executive summary Tom tat
1. Introduction 1. Gidi thiéu
1.1. Purpose 1.1. Muc dich
1.2 Scope 1.2. Pham vi
2. Company overview 2, Tdng quan vé céng ty
21. Company Background, Mission, Vision and Strategy 21. Gii thiéu cong ty, nhiém vu, tdm nhin va chién lwoc
3.  External environment analysis 3. Phan tich méi trwong kinh doanh bén ngoai
3.1. Macro analysis 3.1. Phan tich vi mé
3.1.1. Political-legal forces 3.1.1. Phan tich cac chinh sach tac déng dén nganh va cong ty
3.2, Industry analysis 3.2, Phan tich nganh kinh doanh

3.2.1. Product life cycle (PLC)
3.2.2. Porter’s 5 forces
3.2.3. Nhan tb thanh c6ng trong nganh (CSF)

4. Internal environment analysis 4.

4.1. Corporate Governance
4.1.1. Corporate Governance Analysis
4.1.2. The Board of Directors

4.2. Position assessment
Using BCG's Matrix for position assessment
4.3. Financial Analysis

4.3.1. Ratios Analysis — Time series & Peers Analysis
4.3.2. Common-size Analysis
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3.2.1. Phan tich chu ky nganh
3.2.2. Mb hinh 5 nhan t6 canh tranh trong nganh
3.2.3.  Critical success factors (CSF) in the industry
Phan tich méi trweo'ng bén trong doanh nghiép
4.1. Quan tri cong ty
4.1.1.  Phan tich cac van d& quan tri cong ty
4.1.2.  CéAu truc Ban Giam déc va HDQT
4.2. Danh gia vi thé
Ap dung Ma tran BCG dé danh gia vi thé cong ty
4.3. Phan tich tai chinh
4.31. Phan tich cac chi s6 tai chinh (dong thdi gian & dbi tha canh tranh)
4.3.2.  Phan tich két chu BCTC
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10.

CONCLUSION: Overall evaluation of the company/stock's prospect.

44, SWOT analysis
4.4.1. Strengths
4.4.2. Weaknesses
4.4.3. Opportunities
4.4.4. Threats
4.5. Assessment of the company's competitive strategy
4.6. Corporate strategy analysis and assessment
4.5.1. Volume (Size) growth strategy
4.5.2. Productivity increase strategy

Financing strategy analysis

5.1. Cost of capital

5.2. Optimal capital structure analysis

53 Financing strategies

Forecasting financial statements

6.1. Assumptions

6.2. Cash flow forecast

6.3. Company and stock valuation with DCF

6.4 Valuation using P/B, P/E, EBITDA Multiples

TOTAL MARKS
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Tom tat

4.4, Phan tich SWOT
441. Diém manh
442 Diémyéu
4.4.3. Co hoi
4.4.4, Thach thire
4.5. Danh gia céac lgi thé canh tranh
4.6. Phan tich va danh gia chién luvoc kinh doanh
451.  Chién lwoc md rong quy mo
4.52.  Chién lwoc nang cao hiéu qua
5.  Phan tich chién lwoc tai chinh
5.1. Chi phi vén
5.2. Phan tich cAu trac vén téi wu
5.3 Cac chién lwoc tai tro vén (phat hanh cb phiéu, trai phiéu,...)
6. Dw bao bao cao tai chinh
6.1. Céc gia dinh
6.2. Dy bdo dong tien
6.3. Binh gia cong ty va co phiéu theo DCF

6.4 Binh gia theo P/B, P/E, EBITDA Multiples
KET LUAN: Danh gia tbng quat vé trién vong clia cong ty/cd phiéu.
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